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International Trade and Shipping Management

Course Code ITSM 501
Course Type Required
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Year / Semester

1st Year / 1st Semester

Teacher’s Name

Dr Sergey Popravko, Mr George Kiourktsoglou

ECTS

8 Lectures / 3 Laboratories / week | NONE

week

Course Purpose

This module is intended to prepare the postgraduate professional for
general functions within an international trade and a ship-management
environment. The purpose is to impart broad yet specific knowledge on
maritime economics and global business management. The participant will
develop an in-depth understanding of how the world shipping markets
operate and how specific management tools and practices promote
success and growth in this global industry.

The module aims at providing an in-depth understanding of the dynamics
that guide global industrialisation and economic development thus building
confidence and skills, at a managerial level, and facilitating mobility within
the global marketplace.

Learning

Outcomes

By the end of the course, the students should be able to:

o Reflect and critically appraise the key factors related to
international seaborne trade economics; shipping markets and
shipping cycles; and of maritime safety and the seafaring labour
market;

e Assess the key issues of globalization and the nature and structure
of international business; the culture of a ‘global enterprise’; the
effects of the geo-political environments and the role of national
and supranational regulatory agencies and the strategic
environmental factors;

e Examine the impact of global financial, economic and socio-
economic and socio- cultural factors; the importance of natural
resources and the impact of industrialization.

Prerequisites

NONE Co-requisites NONE

Course

Content

Indicative Course Content

¢ Maritime Economics in a Strategic Context




e International seaborne trade economics;
¢ Economics of shipping markets and
shipping cycles;
¢ Economics of shipping sectors;
¢ Economics of maritime safety and the seafaring labour market.

e Strategic Context of Global Business Management.

¢ The definition of globalization and the nature and structure of global
business; The culture of a ‘global enterprise’;

e The effects of the geo-political environments and the role of national
and supranational regulatory agencies;

e The strategic environmental factors that affect global business;

e The impact of global financial, economic and socio-economic
factors;

e The impact of global cultural and socio-cultural factors;

e The importance of natural resources and the impact of
industrialisation on the global environment;

e The roles of the global manager and the function of international
human resources management;

¢ Global strategies and global operations and marketing management.

Lectures will provide a conceptual framework of all key areas, while

Teaching ) : ) : . :
tutorials will be used for discussion of practical examples, case studies,

Methodology exploration of issues, and student presentations.
Directed learning will take place outside of lectures and tutorials each
week, as students will be required to prepare practical exercises and
become aware of developments in related issues.
Students will work in groups of 3-5 for the preparation and presentation of
the final coursework. External guest speakers will be invited to supplement
teaching when possible.
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Assessment

Course work 40% (two written assignments, 20% each)
Final Exam 60%

Language

English




