Course unit title:

Art and Design Internship

BA Interior Design/BA Graphic and Advertising Design/
BA Fashion Design and Image

Course unit code: AART400
Type of course unit: Art Elective
Level of course unit: Bachelor

Year/Semester
of study:

6t Semester

Number of ECTS
credits allocated :

6 Lectures p/w: | 120 hours in Labs p/w: -
total

Instructor(s)

Aim of the Course

The course aims to:

e Introduce students to real life working environments, aiming to expand
practical skills and knowledge of professional design practice.

e The course further allows students to be placed within dedicated working
environments focusing on individual design specialisations.

e Encourage students to apply university knowledge to practical work
situations. This allows for the development of the creative process from the
‘class room’ setting to the professional environment.

o Develop students’ work ethics and communication skills, both visually and
orally whilst building effective interpersonal relationships.

e Provide students with work experience, giving an opportunity to increase
references and enhance future employment opportunities and
collaborations.

Learning outcomes
of the course unit:

e To gain knowledge of professional design practice within specialised real
life working environments.

e To apply design awareness gained through theoretical context to practical
work situations.

e To develop work ethics, communication skills and effective interpersonal
relationships.

e To further work experience and references in order to enhance future
employment opportunities.

Prerequisites:

Co-requisites:

Course contents:

Students enrolled in this course will be given the opportunity to experience their
area of design specialization in the form of an internship and familiarize themselves
with professional environments and perform tasks assigned to them. They will be
given the capacity to undertake design projects of their speciality and propose

personal ideas and solutions. Using the logistical infrastructure in their field students




will acquire experience and knowledge in creative processes. Active participation is
fostered in the weekly organization, coordination and execution in the work space
that hosts them. Further, communication with customers is examined and
presentation methods and cooperative skills -necessary to carry out design
assignments- are practiced (craft industries and manufacturing industries, print
shops, carpenters, workshops, etc). Students are able to research and cost
materials as well as practice in budgeting implementation of a proposal. The
importance of performing assignments within specific timetables is highlighted while
students come in contact with real-life project demands, the actual needs and

capabilities of customers.

Process and
Implementation:

Students are assigned a company or organisation, which has been identified as
appropriate to their skill set, allowing the student to experience design activities in a

professional setting.

The Course Instructor introduces students to the course and course requirements
through in a series of seminars. In the case where specific projects are agreed with
the company or organisation then project briefing will take place. During the following
weeks students must complete in total 120 work and university contact hours (40
hours per week). Furthermore students will be asked to meet professional standards
outlined by the organization to which they are assigned. During the course of the
internship students are visited by the University Representative -assigned from the
University- to monitor their performance and role within the working environment.
Furthermore the subject academic leader will hold regular contact hours (at least an
hour per week) per student and exchange feedback on the students’ performance,

professionalism, skill set and assigned projects during the internship placement.

Students must provide written and visual evidence of their work -in the form of a daily
log-, final assessment report and a letter complied by the organization stating the
duties and progress they have obtained. Students will be given the opportunity to
present the practical creative outcome of their internship work to faculty members

during a final assessment arranged by the Department.

Final Outcome:

Students are expected to undertake and complete tasks assigned as part of their

placement. They are required to:

Document and record their activities in a daily ‘learning-log’
Attend on site visits and meetings with the University Representative
Attend meetings and tutorials with the Course Instructor

Produce a final assessment report/visual results.
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Respond creatively and produce visual results in relation to specific
project/s or assigned tasks




Additional feedback will be provided by the company/organisation outlining student
performance.

Teaching

Methodology:

- Course introduction and project briefing -whenever is applicable
- Advisory guidance on tutorial basis

- Monitoring/evaluation by subject leader/tutor during personal tutorials

Assessment

methods and criteria:

e Work Placement Review 50%
e Student Evaluation Report 20%
e Continuing Interim Critiques 20%
e Final Assessment 10%
Total: 100%

Note: The assessment criteria for Continuing Interim and Final Critiques are: Design
Intelligence 40%, Research and Methodology 20%, Experimentation and Analysis
20%, Time Management and Presentation 20%

Language of English
instruction:
Work placement(s): Yes




