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Course Purpose
and Objectives

To introduce the students to the key theoretical concepts, methods of
analysis and perspectives in the area of media studies.

Learning
Outcomes

By the end of the course, the students should be able to:

1. To understand the basic contours and perspectives of the analysis of mass
communication and its interaction with social processes and dynamics

2. To be able to develop arguments and analysis by using the framework of

the major schools of analysis on the role of mass media in society (liberal
pluralistic, organizational-elite, systemic/class) so that they develop
empirically and practically the issues raised in class

3. To be able to develop analytic arguments on the basis of historical
perspectives and the major theorists and analytic schools of the media
phenomenon

4. To develop skills for research work on the media, in the context of which
they will acquire an initial experience in the evaluation of empirical data and
on evaluating the comparative weight of different arguments

5. To acquire the basis for critical and synthetic thought on which they will
construct on subsequent semesters the intersection of theory and practice on
the functioning of mass media and on the [sociological and ethical] role of the
journalist

Prerequisites

NONE Required NONE

Course Content

e Introduction: The basic model of communication. Semiotics,
psychoanalysis, interpretation. Society as a social system. Social spheres
and levels of analysis. Analytic perspectives.

¢ The liberal-pluralistic perspective: Diffusion and acculturation.
Participation, consensus and problems of journalistic responsibility.

¢ The elite/organizational perspective: The rise of pseudo-events.
“Spectacular democracy” and news manipulation. Elites and bureaucratic
dynamics.




e The Marxist/class perspective: The media and the economy: a
mechanism of distribution or communication? Accumulation and
concentration of ownership. Monopolies, cultural imperialism and forms of
resistance

¢ The historical development of the Public Sphere [the western European
model and the Cypriot experience]

¢ Culture and the Media: Forms/types of communication: oral/acoustic,
writing, printing, electronic. McLuhan’s model. The Aesthetic dimension in
mass culture: Frankfurt School, J. Berger. The “postmodern”.

Teaching
Methodology

This course is delivered to the students by means of lectures and class
discussions. Lectures are supplemented assignments on specific case
studies in order for the students to familiarize themselves with the concepts
and their application.
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Assessment

Methods: Students are assessed with coursework that involves homework
assignments and class participation, a midterm and a final exam. Students are
assessed continuously and their knowledge is checked through tests with their
assessment weight, date and time being set at the beginning of the semester
via the course syllabus. Students are prepared for final exam, by revision on
the matter taught and are trained to be able to deal with time constraints and
revision timetable. The final assessment of the students is formative and
cumulative and is assured to comply with the subject’s expected learning

outcomes and the quality of the course.




Students are assessed on the following:

Knowledge and understanding - 30%
n — depth knowledge and understanding towards the relevant topics of interest.
Research and Analytical Skills - 40%

Competence in research methods and ability of evaluating the results. The
bossibility of using them in different ways.
Presentation and Communication - 30%

Able to explain and defend the solutions given by them in a way to transmit
the knowledge achieved beforehand.

Assessment criteria are available in each written assignment, midterm or in
the final exam.

Weights:
Final Exam 50 %

Mid-term 25 %
Homework assignments and participation 25 %

Language

Greek




