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Course Purpose 
and Objectives 

The course focuses on how television programs are conceived, produced, 
commissioned and distributed Further it discusses the role of the journalist 
and familiarizes students with the rules and techniques of writing and 
reporting on TV. Emphasis is given to news, news editing and the news 
gathering process. 

Learning 
Outcomes 

• Explore and practice the core principles and methodologies 
behind the production of quality video outputs using single 
camera techniques; 

• Report on stories in an accurate, detailed, balanced, professional 
and timely manner. 

• Explore and refine their conceptual and aesthetic styles, as well 
as their practical and technical skills in order to tell a story 
efficiently while maximizing viewers’ interest; 

• Function both independently and as a member of editorial and/or 
production teams. 

• Write and edit content for the designated media platforms. 

• Apply production skills and use production equipment in the 
preparation and distribution of content for the designated media 

platforms. 
• Stretch the limits of their basic editing skills while utilizing 

advanced filming techniques and production terminology; 

Prerequisites COM100 Required 
 



Course Content • Good practices of TV journalism. 

• Picture Composition and shooting techniques, Visual Language: Using 

Language as Cinematic Structure, Form & Content, Practice with more 

complex HD video & sound equipment, Video Formats, 

• The different genres of journalistic features in TV 

• Researching and Reporting for TV; how to write and select TV news 

• Non-Linear Editing System operation. Editing Techniques & Aesthetics. 

• Voice-over and narration recording 

• Journalistic Code of conduct for TV 

 

• Introduction to new era of television and new audience needs  

• Internet - distributed television as a disruptor on the TV industry  

• Audiences of new media: challenges and characteristics  

• The different genres of journalistic typologies on TV  

• Working collaboratively: The role of journalism in a digital newsroom  

• Digital audiovisual content production and good practices of interactive media 

projects  

• Designing different kinds of television projects  

• Writing scripts for linear and non-linear news stories. 

• Digital tools in new media: storytelling and video editing apps for mobile 

journalism  

 

 

 



Teaching 
Methodology 

Lectures, demonstrations and screenings together with detailed critical 
analysis at each stage engage students in the practice and disciplines of TV 
and Video production. Lectures address the theory of TV and video 
production and are supported by practical demonstrations in which the 
information imparted is put into practice. Screenings are used to critically 
analyze student projects and to provide examples of good practice. This 
process is supported by individual student research through directed and 
independent learning. 

Students are asked to work in groups to produce group and individual projects 
that meets a tight brief and encourages them to address the time constraints 
that occur in a professional context. The work is then critically analyzed in a 
group discussion and screening. Lecture notes and presentations are 
available through the e-learning platform for students to use in combination 
with the recommended readings. 
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Assessment 
The Students are assessed via continuous assessment throughout the 
duration of the Semester, which forms the Coursework grade and the Final 
Project. The coursework and the final project grades are weighted 50% 
and 50%, respectively, and compose the final grade of the course. Various 
approaches are used for the continuous assessment of the students, such 
as mid-term test, class participation and laboratory work, group project 
design, implementation and presentation. The assessment weight, date 
and time of each type of continuous assessment is being set at the 
beginning of the semester via the course outline. 
 

Project 1 & 2 concern work in some of the themes mentioned above in the 
course contents. The students will have to work individually in order to produce 
their work and then present it to the rest of the class.  
 
The active participation in class and in the activities that the course may suggest 
is also taken into consideration.  
 
Final Project is again individual and the students are assessed for their ability 
to link the theoretical knowledge with the practical execution. 
 
Project 1 & 2 50% 
Final Project 50% 
 
Students are assessed on the following: 
 
Knowledge and understanding      - 30% 
In – depth knowledge and understanding towards the relevant topics of interest. 
Research and Analytical Skills      - 40% 
Competence in research methods and ability of evaluating the results. The 
possibility of using them in different ways. 



Presentation and Communication - 30% 
 Able to explain and defend the solutions given by them in a way to 
transmit the knowledge achieved beforehand. 

Language Greek 

 
 


