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Course Purpose 
and Objectives 

The course aims students to understand the meaning of fake news, the 
difference from other related concepts such as false news, disinformation, 
mal-information, misinformation, but also from concepts such as white 
propaganda, black propaganda, and gray propaganda, as well as the 
multiple ways in which it is used in political information and in political 
communication in general. On this basis the course seeks in particular: 
- Students to understand the structural relationship of falsified news with 
news as a kind of discourse 
- Understand the relationship of falsified news with individual media, press, 
radio, television, digital media, which use different symbolic systems) 
- To know in depth the reasons and factors that contribute to the expansion 
of the phenomenon of falsified news in the modern world and digital media 
in particular. 
- Deepen the conditions under which the internet and digital media in 
general are responsible for the phenomenon, 
- To learn what are the political, ideological, commercial, and cultural factors 
that favor the flourishing of the phenomenon of falsified news.  
- Examine the different types of falsified news used in the media and 
journalism in particular with a focus on political communication. 

- - Get acquainted with the detection of falsified news and then 
practice, with the process of checking the credibility and confirmation 
or refutation of news that is falsified or false. 

Learning 
Outcomes 

The course aims so the students:  
Develop the ability to recognize falsified news in political information and 
political communication 
Be able to fact checking the news 
To combat falsified news 
To avoid publishing or reproducing fake and false news. 

Prerequisites None Required None 

Course Content First part: Epistemology of fake news  
What is fake news and how does it differ from other related phenomena? 
The forms of faking the news 
The structure of fake news 
Second part: The social factors of fake news 
The role of prejudices in fake news as a phenomenon  
The role of the internet and digital media in as a phenomenon  
Political polarization, propaganda and fake news 
The contribution of the crisis of ideologies in fake as a phenomenon  



Commercialization, commercial competition and fake news 
Changes in the culture and the news culture and their role infake news as a 
phenomenon  
Chapter three: typology of fake news 
Types of fake news 
Forms and ways of fact checking  
Practices to combat the phenomenon of fake news First part:  

Teaching 
Methodology 

Lecture: 20 hours 
Tutorial: 13 hours 
This course is taught via lectures that encourage discourse and critical 
thinking 
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Assessment Methods: Students are assessed with coursework that involves homework 

assignments and class participation, a midterm and a final exam. Students 

are assessed continuously and their knowledge is checked through tests 

with their assessment weight, date and time being set at the beginning of 

the semester via the course syllabus. Students are prepared for final exam, 

by revision on the matter taught and are trained to be able to deal with time 

constraints and revision timetable. The final assessment of the students is 

formative and cumulative and is assured to comply with the subject’s 

expected learning outcomes and the quality of the course. 

Students are assessed on the following: 

Knowledge and understanding      - 30% 

In – depth knowledge and understanding towards the relevant topics of 

interest. 

Research and Analytical Skills      - 40% 

Competence in research methods and ability of evaluating the results. The 

possibility of using them in different ways. 

Presentation and Communication - 30% 
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 Able to explain and defend the solutions given by them in a way to transmit 

the knowledge achieved beforehand. 

Assessment criteria are available in each written assignment, midterm or in 

the final exam.  

Weights:  

Final Exam 50 %  

Mid-term 25 %  

Homework assignments and participation 25 % 

Language Greek 

 

 

 

 

 

 

 

 

 

 


