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The course purpose is to provide students with the Knowledge and tools
needed for designing and executing basic business research.
Business research means undertaking systematic research to find out things
about business in general. Research does not only need to provide findings
that advance knowledge and understanding but it also needs to address
business issues and problems. It needs to provide original insight into a
phenomenon by advancing knowledge. When research is taken various
characteristics and a procedure should be followed. The course aims into
preparing students for completing such research in their dissertation / final
year project.
Upon completion of the course students will acquire knowledge on the
fundamental tools and techniques needed to understand the nature of
research, to develop their research question and objectives, to review the
literature and to choose and apply an appropriate research design in order
to obtain and provide results according to the objectives set and write a
research project.
The literature review is one of the most important parts of research. This is
the task that one does become aware of the available body of knowledge in
the area. It is an integral part of any research project and its helps in many
steps of the on-going research. The research strategy and design are the
essential parts of any research topic. It can be qualitative or quantitative
depending on the research question or hypothesis in mind. There are
various issues regarding both methodologies, one important is sampling. In
doing research one can use interviews, questionnaires or even online
databases. Finally when the results of a research strategy are obtained, and
the researcher needs to write the report, there exists a specific structure that
he/she should follow.
When students understand the strategies and methods of searching,
obtaining, organizing information as well as collecting, analysing and
interpreting data, they will be able to write and present their research
findings on the topic of their interest.

Learning
Outcomes

By the end of the module, you should be able to:









Prerequisites
Course Content

NONE

Explain and understand the need for, and methods to search for,
extract, and synthesize information in a particular subject and topic
area.
Obtain and evaluate information from a variety of sources including
primary and secondary data and appraise information sources on the
basis of quality and reliability
Formulate and clarify their research topic and objectives
Explain the different methods for collecting data (qualitative and
quantitative)
Consider different research strategies based on their research
project and objectives
Apply data collection through interviews and evaluate the data
obtained
Collect, enter and analyze quantitative data and interpret results
using the IBM SPSS software
Write a research project
Required

NONE

1. Nature of Business Research – Research Topic
Understand and define the features of business research
Obtain a clear understanding of the different characteristics of research
Identify and evaluate the different attributes of a good research topic
Analyze and apply the different techniques of generating research ideas
Demonstrate how research ideas can be refined
Consider different ways of writing a research question or a hypothesis
Comprehend the importance of theory in writing research questions and
hypothesis
2. Critically reviewing the literature:
Demonstrate awareness of current state of knowledge and identify how
your research fits in the wider context
Evaluate research done by other authors in your subject area
Develop your research questions and objectives finding research
opportunities not done until now
Discover and consider research approaches, strategies and techniques
appropriate
Highlight the issues where your work will provide new insights
demonstrating linkage to your research question and objectives
Consider all different types of sources available
Understand how literature needs to be properly referenced
3. Research strategy and design
Understand the different strategies of doing research (quantitative and
qualitative)
Identifying when each strategy would be appropriate to use and when to

choose a method
Explain the process that has to be followed when doing research using each
one of the methods
Evaluate the strategies considering related benefits, difficulties, and issues
the researcher should take into consideration when using each method
Understand the concept of sampling and be able to use the appropriate
sampling approach
4. Data collection using interviews
Assess the various problems a researcher is likely to face associated with
gaining access to the source
Design strategies to gain access
Understand how to overcome organizational concerns about the granting of
access
Identify and evaluate the different types of interviews used to collect data
Designing and conducting an interview
Nature of data collected and implications for analysis
5. Collection of data using questionnaires and online databases
(secondary sources of data)
Collection of data using online databases from various organizations
(Eurostat, OECD, WORLD BANK) and questionnaires
Questionnaire techniques
Designing a questionnaire
Administering the questionnaire
Using results from questionnaires for research and data analysis
6. Writing the project
Demonstrate an understanding of the structure of the research project
Identify what is expected to be included in each chapter
Develop an appropriate writing style

Teaching
Methodology

The teaching method includes: lectures, discussions, presentations, and lab
exercises.
The course is structured around lectures relating to the way a research
project is chosen and structured, focusing on qualitative and quantitative
methods of research. Students are encouraged to participate in discussions
and assignments aiming to help them produce and write reports. Part of this
course is given in computer labs to ensure that students are becoming
familiar with IBM SPSS.
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Assessment
The formal assessment of this module consists of
Final project -100%

Language

English

