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Course Title FASHION PHOTOGRAPHY 

Course Code FDI304 

Course Type Required 

Level Bachelor 

Year / Semester Year 3 / Semester 6 

Teacher’s Name Nicolas Lambouris 

ECTS 6 Lectures / week 2 Laboratories / 
week 

1 

Course Purpose 
and Objectives 

Aim of the course and core objectives are to: 

1. Understand key concepts, styles and trends in the discipline and 
develop critical thinking and analytical skills. 

2. Gain capacity to apply research and methodology approaches for both 
visual and concept development. 

3. Acquire confidence in the use of photography, both its craft and 
technology, and create fashion images with concern for quality. 

4. Develop competence in organization and management a photographic 
shooting independently, collaboratively and/ or as a member of a team. 

5. Expand post production skills for image enhancement. 

6. Develop the skills to produce a creative and original body of work in the 
fashion photography context. 

7. Demonstrate a range of interpersonal skills and self critical abilities 
when using the medium as a means of personal development and 
aspiration within the framework of fashion design. 

Learning 
Outcomes 

Students should be able to: 

Technical knowledge (subject): 
1. Develop further understanding related to photographic vocabulary, 

technique and equipment. 
2. Make basic adjustments in a digital photograph using the appropriate 

means and tools. 
3. Expand knowledge of key technical elements and get confident in the 

use of photography, both its craft and technology. 
4. Get familiar with advance studio lighting. 

 

The research process (subject): 
1. Analysis and description on fashion photography and Image. 
2. Understand Information on fashion photographers and their work in 

reference to technique, philosophy, concepts and idea of beauty. How 
these visual styles have influenced current styles (techniques used 
visual style example of images). 

3. Apply research methodologies in order to visualize and organize a 
fashion photo shoot. 

4. Retrieve and explore personal research. 
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 5.   Participate in group discussions and analysis of research. 
 

The project process: 
1. Undergo project briefing, written and verbal analysis. 
2. Engage and develop visual personal research with personal visual 

experimentation, sketches with ideas and thoughts in order to expand on 
ideas and develop personal expression and individuality. 

3. Apply photographic experimentation in order to develop personal 
expression and employ skills appropriate to the fashion production. 

4. Manage fashion photo shoots, independently and / or as a member of a 
team. 

5. Solve communication and technical problems skilfully. 

6. Use the photographic skills learned to communicate with ideas and 
portray developed concepts with the camera use. 

7. Post-production: practise digital retouching for image enhancement. 
8. Recognize the printing techniques and the importance of presentation 

level. 
9. Present final fashion photographs with concern for quality. 
10. Participate in group critiques with critical mind. 
11. Receive feedback for the assessments presentation. 

Prerequisites FDI 104 Required None 

Course Content 
Fashion photography course aims to guide students through an advance 
level of technical concepts and artistic challenges with a focus on fashion. 
Students will explore the analytical, creative and technical potential of 
fashion photography, both in the studio and on location. Students will 
develop the skills, confidence and imagination required to manage 
photographic shoots while producing a creative and original body of work 

Teaching 
Methodology 

The taught part of the course is delivered through lectures and visual 
presentations. Extensive project briefing, analysis and visual examples are 
part of the content. Through in-class practical design workshops and short 
exercises, students are encouraged to experiment and expand their creative 
vision. Group critiques of student’s work allow for a thorough examination of 
the class progress, whilst at the same time student receive acute feedback 
on their work. Creative use of computer design software, along with 
alternative creative methods and mediums (photography, sketching, drawing 
etc.) students are further guided in developing their work. The e-learning site 
of the course also is a vital tool in the course as besides the various 
references available, the students can download presentations of lectures 
from the class. 
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Assessment 
Assessments are both formative and summative. Summative assessments 
will occur at the conclusion of a project and during the final assessments. 
The standards of quality in students work are based on: 
1. Evidence of thought, care and effort demonstrated in the work; 
2. An understanding of the elements of arts and the principles of 

photography; 
3. Proper use of materials and equipment. 
4. Finished work necessary to meet requirements; 
5. Research and experimentation in a sketchbook; 
6. Attention during lectures, directions and demonstrations; 
7. Participation in class critiques; 
8. Presentation skills 

 

Participation is very important due to the nature of the course. The ‘in class’ 
procedure is vital in order to complete the project requirements through the 
exercise process and the personal tutorials that take place. 

 

At the final assessments students must provide evidence of oral 
communication and presentation, explaining their experimentation, 
methodology and research. 

 

Students’ research, visual experimentation, and methodology during the 
semester & the two main projects is graded as follows: 

 
▪ Research, Methodology 20% 
▪ Creative/Innovative Visual approach 20% 
▪ Visual Experimentation & Project Work 40% 
▪ Class Participation 10% 
▪ Presentation  10% 
▪ Total: 100% 
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The two main semester projects carry a grade weight as follows: 
 

- Fashion Photography Project 01: 50% 
- Fashion Photography Project 02: 50% 

Language English 


