Course Title

Marketing Principles

Course Code MBA513
Course Type Compulsory
Level MBA (Level 2)

Year / Semester

1st Year / Fall Semester

ECTS

5 Lectures / week | 3 hours Laboratories/week | -

Course Purpose

The purpose of this course is to familiarize students with the concepts and
principles underlying Marketing. It aims to emphasise the need for modern
organisations to study the marketplace and their customers’ needs in order
to offer value added products and services leading themselves to higher
profitability and market share.

This course is fundamental in enabling students to use appropriate tools
and processes in order to develop basic customer value-driven marketing
strategies. This knowledge is essential for students already working or
planning to pursue a career in any business area.

Learning
Outcomes

By the end of this course students will be able to:

1. Identify the fundamental functions of marketing

2. Identify the factors that make up the company’s marketing
environment

3. Employ market segmentation, targeting and positioning to design
basic customer value-driven marketing strategies.

4. Analyse each of the elements of the traditional marketing mix, i.e.
product, price, place and promotion

5. Identify the importance of the marketing mix in creating successful
marketing strategies

6. Assess the ethical issues relating to the marketing function

Prerequisites

None Corequisites None

Assessment

o Final exam: 60%
o Assignment: 40%

Language

English




